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Major Advantage:  
The WSJ Online Offers Features  
You Can’t Find Anywhere Else

The world is a risky place. What you need is a desktop tool that helps you 
quickly identify and understand emerging risks—risks to your clients, risks 
to your firm, risks to your career. What you need is The Wall Street Journal 
Online in association with LexisNexis®. 

The Wall Street Journal Online covers the law of business 
like no other electronic publication. Whether reporting on 
human rights abuses by a global retailer or white-collar 
crime at a midwest utility, The Wall Street Journal Online 
goes beyond the headlines to provide you with actionable 
insights into the most important legal issues of the day. 

Plus The Wall Street Journal Online complements its 
coverage by looking at the business of law. Interested to 
know the hot, growing practice areas this year? How about 
the impact economists have on damage calculations? Or 
the effectiveness of celebrity rainmakers? With The Wall 
Street Journal Online, you’ll know.

And you get much more than a newspaper delivered to 
your desktop. The Wall Street Journal Online updates  
you with breaking news as it happens through a host of 

interactive tools including RSS feeds, blogs and streaming 
video. But law firms and legal professionals can only find 
this unique online package—and its reasonable firm-wide 
pricing—through The Wall Street Journal Online in 
association with LexisNexis. 

That association means deep archives of case law, SEC 
filings, financial and business news are just a link away 
with your LexisNexis® subscription. Want to review the 
docket referenced in an article? Or maybe you need to  
see that NLRB decision or federal tax regulation. 

It’s a total media package you can use to monitor the law  
of business and business of law. Turn the page and 
discover there’s much more to a firm-wide subscription …

3  Credit crisis fallout

3  Mergers

3  Copyright infringements

3  Tax fraud

3  Products liability
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Open The Wall Street Journal Online and …
•	 Get blogs for more than Law. Also find other up-to-the-

minute current blogs, including Washington Wire from 
the WSJ Online Washington bureau and Deal Journal,  
an up-to-the-minute take on deals and dealmakers. 

•	 Tap into extra media … and extra intelligence. It’s all part 
of the WSJ Online package. Link to the extensive Video 
Center for hundreds of timely and insightful video clips 
and exclusive interviews. Or pick a podcast for your 
commute. (Every month more than a million of your 
colleagues tune in.) Your information team can also  
check into RSS feeds for your entire firm.

•	 Regional coverage—Think The Wall Street Journal Online 
is for monitoring east coast business alone? Think again. 
The extended Wall Street Journal Online team covers  
the dominant industries in your region—technology  
and aviation in the northwest, automotive in the  
midwest, energy and telecommunications in the  
south and much more.

•	 Hear from the experts on all facets of life, including vital 
business columns like R.O.I., which tells you what today’s 
market news means for your money, and Heard on the 
Street, covering Wall Street investment opportunities and 
trends. But also check out Health Journal, which explores 
health issues that affect your daily life, and Walter 
Mossberg’s Personal Technology, which offers reviews 
and explanations—in plain English—about consumer 
technology. Or turn to Crunchonomics—articles and 
advice on what you can do to secure your personal 
finances during economic turmoil. Pick your favorite 
columns through My Online Journal and receive them  
via e-mail automatically.

•	 New! Join Wall Street Journal readers at the Journal 
Community. Exchange opinions, ideas and tips. Create 
your own group. Set up a network of like-minded readers. 
Even ask questions—and get practical advice from savvy 
peers on everything from running your own business to 
upgrading your home computer. 

WSJ Online is easy to navigate, with a site map at 
the bottom of every screen. Click and go! 

•	 Get 1,000+ articles a day—all global editions of The  
Wall Street Journal ®. But it’s all packaged so you can 
browse and readily move to only the news you need.

•	 Automatic updates—with more than words. Stories are 
updated throughout day. Also get links to timelines,  
audio and video, transcripts, indictments, interactive 
features and more. Count on getting today’s news in 
complete context.    

•	 Check the best of the blogs. Bloggers are breaking news 
every day—sometimes faster than conventional media. 
And the daily WSJ Law Blog, written by Dan Slater, 
covers your profession, including the top cases, changes 
at the top firms, the latest regulatory actions, alleged 
wrongdoing, etc. Read your colleagues’ posts. Add  
your own views. 

•	 The daily WSJ Law Page expands your professional 
view. Get insights into rulings from across the heartland, 
on litigation tactics, class-action lineups, firms in the 
pink—and in hot water. And find links to important 
legal coverage provided by LexisNexis exclusively to 
subscribers. The WSJ Law Page is located under the 
Business tab at WSJ.com. 

•	 Focus in on client coverage. My Online Journal covers  
the client companies, industries and markets you need  
to follow—and it’s right on the main WSJ.com screen. 
Click My Online Journal, and you can make your 
coverage selections. Even personalize a stock portfolio. 
(Get automatic notices to your e-mail or cell phone  
when a stock price or volume target is reached.)

•	 E-mail full-text articles to clients and colleagues, even 
those without a WSJ Online subscription! 

Use WSJ Online to your advantage.  
Ask your LexisNexis account executive 
for more details. Or call 800-543-6862.


