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In the early 1970s, Nobel Prize–winning economist Milton Friedman 
argued that corporations should not be socially responsible because 
they had no mandate to be; they existed to make money, not to  
be charitable. 

A little more than 30 years later, the economy of the 21st Century  
mandates that corporations cannot make money without being  
socially responsible. Rather than the one-way process for channeling 
profits to charitable institutions that Friedman described, today  
corporations incorporate social responsibility goals into the  
company’s business activities and partner with governments, their  
customers, professional groups, and non-government organizations to 

address social, economic and environmental issues at local and global levels. The resulting dividends 
extend far beyond a corporation’s typical stakeholders. 

Corporate responsibility is part of every successful corporation’s business strategy, but at LexisNexis, 
corporate responsibility goes beyond business strategies. For us, corporate responsibility is the very 
essence of our behavior: how we behave in the marketplace; how we behave in the workplace; and 
how we behave in society. 

For example, we know that without the Rule of Law—the idea that there is a set of consistent,  
enforceable laws that protect individuals—humankind suffers. The ravages of a world without the  
Rule of Law are seen every day, from rampant human trafficking to suffocating poverty. Therefore,  
at LexisNexis we use our unique capabilities to help unlock the social, political and economic potential 
that exists in societies around the globe.

Specifically, LexisNexis makes research solutions available to pro bono attorneys drafting new laws, 
funds training programs for judges in emerging democracies, supports organizations fighting violence 
against women, and works with governments to help stop human trafficking. Our stakeholders know 
that LexisNexis is passionate about improving the world.

Our passion is best demonstrated in the actions of our people. Our LexisNexis Cares program provides 
employees two paid days off for volunteer work. My colleagues volunteered over 47,000 hours in 
2007. They helped more than 2,300 non-profit organizations around the world feed the hungry, house 
the homeless, make life a little easier for the disabled, help disadvantaged children, and improve the 
environment. None of our efforts would be successful without our people’s compassion and dedication 
and I am proud to be associated with them. 

As you review this report, please remember that our people are responsible for our achievements.

Andy Prozes 
CEO, LexisNexis Group
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LexisNexis employees renovating an  
orphanage’s garden in  Macau, China

LexisNexis employees painting a mural at 
an AIDS shelter in Miami, Florida, U.S.A.
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A Mission of Responsibility

LexisNexis has a mission to  
demonstrate to our stakeholders— 
customers, employees, investors,  
community members and suppliers—
that we are an organization passionate 
about improving the world and that we 
operate in an open, honest and  
ethical manner.

For customers: We bring a unique 
blend of insight and innovation. We 
care deeply about understanding  
and responding to our customers’  
challenges, providing them with  
business and information solutions  
that address their individual needs  
and improve productivity, increase  
profitability and stimulate growth. 

For employees: We work hard every 
day to create an environment that  
demands the highest standards of  
excellence and ethical conduct. We  
are a performance–driven organization 
that embraces diversity and displays 
respect and dignity.

For our investors: We are committed 
to acting in a legal and ethical  
manner at all times and ensuring 
transparency in our business  
practices and reporting. We deliver 
long-term superior value through  
outstanding execution and delivery  
of our vision and strategy. 

For our communities: We take our  
responsibility to be a good corporate 
citizen seriously. We play an active 
and positive role through volunteer 
and other community-giving projects 
that showcase our concern about  
improving the lives of others in  
the world. 

For our suppliers: We ask  
suppliers to meet the high levels of 
ethical behavior we set for ourselves. 
The centerpiece of our Socially  
Responsible Supplier Program is a 
Supplier Code of Conduct modeled  
on the ten principles of the  
United Nations Global Compact.



CR Report 2007 •  Page 3

A division of Reed Elsevier Inc.

2007 Progress and 2008 Objectives

    Focus Area	 2007 Progress	 2008 Moving Forward

Community • 27% of global employees participated in LexisNexis® Cares volunteer program 
• Employees donated 47,120 hours in 2007, a 48% increase over 2006 
• Employees’ volunteer projects helped over 2,300 non-profit organizations.  
	 A few examples of employees’ work include: 
	 • assembling fitness equipment and walking trail and painting a mural 	
		  for an AIDS shelter in Florida, U.S.A. (170 employees) 
	 • building 60 bicycles for a Boys and Girls Club in Florida, U.S.A. 
		  (350 employees) 
	 • sorting food for a food bank in Texas, U.S.A (200 employees) 
	 • improving the gardens of an orphanage in Macau, China (30 employees) 
	 • refurbishing the Book Aid International warehouse in London, U.K.  
		  (40 employees) 
	 • refurbishing a shelter in Madrid, Spain (20 employees and customers 	
		  working together) 
• $5.6M was donated in both cash and in-kind donations 
• Advanced the Rule of Law globally through capabilities in law and technology  
• Committed to Pro Bono Institute’s Corporate Pro Bono Challenge 
• Provided pro bono research services to Southern Africa Litigation Centre

• Increase employee participation in LexisNexis Cares to 50%  
• Donate 80,000 hours in ’08, a 70% increase over 2007 
• Enhance matching gift and employee financial giving 		
	 programs  
• Partner with governments, NGOs and customers to advance 	
	 Rule of Law 
• Meet Pro Bono Institute’s challenge of 50% employee  
	 participation in pro bono work

Workplace • Expanded the LexisNexis diversity statement 
• Launched the Women’s Network and an African-American Network in the U.S. 
• Invested $8.7M in employee training  
• Rotated the first class of Management Associates through 16 leadership 	
	 positions in the company 
• Employee Opinion Survey results were consistent with 2006 at a 62%  
	 favorable rating

• Continue to develop and grow the Women’s and  
	 African-American networks 
• Launch job board across LexisNexis  
• Continue to invest in training and development for all 		
	 employees and enhance tools available for leadership 		
	 development 
• Continue to improve employee opinion survey scores

Environment • Improved our ability to track and report our environmental impact with the 	
	 goal to  generate meaningful improvement and provide transparency to our 	
	 stakeholders 
• Reduced transport emissions by 4% and consumption of production paper  
	 by 18%* 
• Overall, CO2 emissions grew by 9% over 2006 as a direct result of our energy 	
	 consumption which also grew 9%. While this is effectively 2% growth when 	
	 normalized against 2007 business growth, it is not moving us in the direction 	
	 of our 2010 CO2 emission goal 
• Our Environmental Champions drove improvements in our largest 20 office 	
	 locations around the world 
• The U.K. continued its phased approach to certification Phase 1 BS 8555

Our environmental targets remain: 
• 10% reduction in C02 emissions by 2010 (2003 baseline) 
• 10% reduction in energy and water consumption by 2008 		
	 (2003 baseline) 
• 2% reduction in transport emissions by 2009  
	 (2005 baseline) 
• Recycle 60% of our global waste by 2010 

In addition we will: 
• Invest in green energy in the United States to exceed 5% of 	
	 our total energy consumption 
• Establish Environmental Review Board to accelerate the 		
	 implementation of employee ideas around the globe 
• Provide scholarship opportunities for LexisNexis  
	 employees to participate in Earthwatch projects in the U.K. 	
	 and the U.S.

Governance • Performance against Reed Elsevier values was incorporated into annual 	
	 review assessments for employees at all levels  
• In 2007, employees completed over 13,000 compliance training courses 	
	 covering our Code of Ethics and Business Conduct, Workplace Harassment 	
	 Awareness, and Doing Business with Government. 
• Continued to further the United Nations Global Compact Principles, of which 	
	 Reed Elsevier is a signatory

• Ensure the highest standards of ethics and transparency

Marketplace Some examples of innovative solutions launched in 2007: 
• Launched TotalPatentTM, the world’s largest full-text patent source, to help IP 	
	 professionals maintain and develop their assets 
• Worked with Jenner & Block LLP and Marten Law Group to develop the 		
	 Environmental Law & Climate Change Center, a Web resource that 		
	 provides attorneys online information and real-time expert commentary on 	
	 legal issues raised by global climate change 
• Launched Advanced Investigative Solution (AIS) to help law enforcement 	
	 agencies locate and monitor non-compliant sexual predators

• Continue to innovate solutions that help our customers win 	
	 in their own marketplace 
• Ensure Socially Responsible Supplier Program complies 		
	 with the Trafficking Victim Protection Act

* Normalized against 2007 business growth
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Community
Improving the Lives of Others
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Combating  
Human Trafficking
In 2007, LexisNexis assembled a 
task force to help Somaly Mam, a 
Cambodian woman who was sold 
by her grandfather as a slave and 
coerced into prostitution. Today, 
Somaly Mam runs a non-government 
organization in Cambodia called  
Agir Pour les Femmes en Situation 
Precaire (AFESIP), which rescues,  
rehabilitates and reintegrates  
victims of slavery.  

Locating Missing Children
For several years, we have  
collaborated with the National  
Center for Missing & Exploited  
Children® (NCMEC), donating the  
use of our advanced technology  
and analytical tools to help  
organizations and law enforcement 
agencies investigate and quickly 
respond to missing children cases. 

“LexisNexis is a valuable corporate 
partner.  We rely heavily on  
LexisNexis investigative technologies 
to help develop data trails and guide 
searches that bring children  
home safely.”

—Ernie Allen, President and CEO 
National Center for Missing and 
Exploited Children  
Washington, D.C., United States

www.missingkids.com

“I asked LexisNexis for help in  
further developing my staff at  
AFESIP in the areas of strategy  
development, financial  
management, fund-raising and  
communications. In one week,  
they created a task force to help  
my organization and we are making 
good progress. I am grateful for 
their help and appreciate the  
encouragement they provide  
my staff.”

Somaly Mam 
AFESIP and President of Somaly 
Mam Foundation 
Siem Riep, Cambodia

www.somalymam.org

LexisNexis nurtures a corporate  
culture of volunteerism and applies 
our unique capabilities in technology 
and the law to improve the lives  
of others.

Contributing to our local and global 
communities is an opportunity to  
engage our employees in an array  
of vital initiatives. Last year, our  
employees gave almost 6,000 days  
in support of crucial community 
causes. That donation was a 48% 
increase over 2006. Those efforts 
supported a broad base of community 
issues ranging from supporting the 
arts to helping victims of human  
trafficking. Our guiding principle gives 
our employees the autonomy to  
volunteer and give to organizations 
of their choice. In addition, we feel 
strongly that we must apply our 
unique skills and capabilities to  
world issues where we can make a  
difference such as advancing the  
Rule of Law and increasing the  
capacity for pro bono.

LexisNexis® Cares
True to the mission of engaging our 
employees in the communities in 
which they live and work, the global 
LexisNexis Cares program allows  
employees to take two days of paid 
time off to volunteer for charitable  
organizations. The increase in  
participation demonstrates that 
volunteerism and giving continues to 
be a significant part of our corporate 
culture and that our leaders work 
very hard to nurture and support this 
within their organizations.

We believe public and private  
alliances are key to making a  
difference in the world. We are  
working to bring together the unique 
capabilities of charities, other  
companies, law firms and government 
organizations to work collaboratively 
to solve important world issues.
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Community
Improving the Lives of Others

Contribution Categories
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Easing Access  
To The Law in Africa
Creating an up-to-date legal  

referencing system for all English-

speaking countries in Africa has  

long been an important LexisNexis 

mission. But it’s become an  

especially vital objective as more 

and more nations across the  

continent find statutes and case law 

less and less accessible. Some  

countries have never had their  

statute law consolidated, making  

the term “legal uncertainty” an  

understatement in those nations.

LexisNexis has established a  

division dedicated to improving the 

effectiveness of legal systems and 

promoting the Rule of Law across 

the African continent. Already, our 

African division has successfully 

consolidated, edited, updated and 

published the laws for an array of 

nations and states, including Nigeria, 

Zimbabwe, Swaziland, Malawi, Kenya 

and Ghana.

Advancing the Rule of Law
LexisNexis believes that the most 
important application of the Rule  
of Law is that government authority  
is legitimately exercised only when 
written, and publicly disclosed laws 
are adopted and enforced with due 
process. This offers a safeguard 
against arbitrary governance,  
totalitarian leadership and mob rule. 
Rule of Law is the critical component 
of protecting and advancing human 
rights around the globe.

To further the Rule of Law around  
the globe, we are committed to  
becoming an authoritative voice in 
legal and risk-management business 
issues that are the very foundation  
of the stability of governments and  
the well-being of individuals  
and businesses. 

In Africa, for example, we have begun 
working with Ghana, Mauritius and 
three Nigerian states to update laws 
and issue them in printed volumes. 
Meanwhile, we continue to help 
update laws in 14 African nations, 
including Kenya, South Africa, Malawi 
and Zimbabwe. Elsewhere, LexisNexis 
has funded scholarship packages to 
the Central European and Eurasian 
Initiative (CEELI) to help train judges, 
lawyers and legal reformers. 

Because we also believe that  
significant economic development  
can occur where the Rule of Law  
exists, we continue to promote  
outreach and advocacy, educational 
forums and thought leadership. In 
2007, we sponsored the first-ever  
Conference on Economic  
Development and the Rule of Law in 
Latin America. We expect to sponsor a  
similar conference in Asia in 2008.

Increasing Capacity for Pro Bono
We are committed to providing the 
poor and disadvantaged access to  
justice through pro bono work. In fact, 
a key LexisNexis objective is to  
increase the capacity of pro bono 
work globally. We are mobilizing more 
than 2,000 lawyers who work for 
LexisNexis globally to volunteer for 
pro bono projects in their communi-
ties. LexisNexis generously donates 
the use of our products and solutions 
to lawyers doing important pro bono 
work around the world. 

In 2007, we launched a task force to 
mobilize our lawyers and pursue pro 
bono opportunities. We also joined 
the Pro Bono Institute’s Corporate Pro 
Bono Challenge, commiting ourselves 
to encouraging and promoting pro 
bono service to low-income and  
disadvantaged individuals, families 
and non-profit groups. 

In addition, we began several  
projects such as the Southern Africa 
Litigation Centre (SALC), where we 
provide pro bono research assistance 
to help advance human rights in  
Africa, and the Greater Dayton  
Volunteer Lawyers Project, which  
provides legal assistance to  
low-income individuals. 

(continued from page 4)
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Workplace
Strengthening Our Corporate Culture

% of Employees Who are Female

% of Managers Who are Female

Because LexisNexis believes our 
people are our strength, we strive to 
maintain the best possible workplace, 
one that recruits and retains the most 
talented individuals. We also encour-
age a culture that values diversity, 
fosters innovation and promotes a 
safe and healthy environment.

A Focus on Diversity
The LexisNexis Group employs nearly 
14,000 people in more than 20  
countries who serve customers in  
over 100 countries. As a global  
organization, we value people of all 
cultures, races, religions, nationalities 
and ethnicities regardless of gender 
or sexual orientation, and we are  
committed to promoting a diverse 
workforce. Our company culture 
strives and is committed to creating a 
work environment that values diver-
sity, respects individuals and their 
contributions, and fosters innovation. 

Diversity of people and ideas is  
a company strength. A diverse work-
force is consistent with LexisNexis 
core values, and enhances our ability 
to achieve our goal of being a global 
leader providing solutions to our 
customers in the legal and corporate 
world. We are passionate about  
attracting, retaining and developing 
the most talented and skilled  
individuals. 

Our employees work across functions 
and across geographies and cultures 
to build solutions, products and 
services that help customers achieve 
their goals. Every day, all around the 
world, we encourage our people to 
work together as one team—a unified 
network of local professionals who 
share a passion for solving problems, 
realizing results, and pushing the 
boundaries of what knowledge can do. 

Over the past two years we were  
recognized by Computerworld  
magazine as one of the top  
workplaces for IT professionals.  
Training magazine’s annual Top  
100 list has also recognized us  
for our commitment to employee  
development, innovative classrooms 
and online training initiatives.

Valuing Our People
As stated in our Reed Elsevier Code  
of Ethics and Business Conduct,  
LexisNexis is an equal opportunity  
employer. We are committed to 
providing a work environment where 
employees and applicants are treated 
with respect regardless of race,  

color, creed, national origin, gender, 
sexual orientation, marital status,  
age, disability, membership or  
application for membership in  
uniformed services, veteran status, 
the seeking of workers’ compensation 
benefits or any other category  
protected by law. We prohibit  
discrimination or harassment  
based on any of these  
protected characteristics.

Communication and Training
LexisNexis helps our employees  
succeed both professionally and 
personally. We offer a wide range of 
professional development programs 
and continue to invest heavily in 
the capabilities and potential of our 
employees, last year spending $8.7 
million on training opportunities rang-
ing from seminars and one-on-one 
instruction to cultural training and 
online skills support. 

Health & Safety
LexisNexis places the highest priority 
on ensuring the well-being of its  
employees. Rather than view  
workforce health and safety issues  
as a compliance burden, we see it  
as essential to the welfare and  
productivity of our employees. 

The importance of employee health is 
emphasized in the Reed Elsevier Code 
of Ethics and in the Reed Elsevier 
Group Health and Safety Policy  
introduced in 2007. 
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Governance
An Open, Honest and Ethical Environment

United Nations  
Global Compact
Principle 1: Businesses should  
support and respect the protection 
of internationally proclaimed  
human rights. 

Principle 2: make sure that they 
are not complicit in human rights 
abuses. 

Principle 3: Businesses should  
uphold the freedom of association 
and the effective recognition of the 
right to collective bargaining. 

Principle 4: the elimination of  
all forms of forced and compulsory 
labour.

Principle 5: the effective abolition of 
child labour. 

Principle 6: the elimination of  
discrimination in respect of  
employment and occupation. 

Principle 7: Businesses should  
support a precautionary approach to 
environmental challenges.

Principle 8: undertake initiatives 
to promote greater environmental 
responsibility.

Principle 9: encourage the develop-
ment and diffusion of environmen-
tally friendly technologies. 

Principle 10: Businesses should 
work against corruption in all  
its forms, including extortion  
and bribery.

http://www.unglobalcompact.org

LexisNexis believes that good gover-
nance is essential for the success of 
our business. To us, it is much more 
than a legal requirement; it is a criti-
cal business practice that increases 
shareholder confidence, employee 
morale and the public’s impression  
of us as a company.

We support and uphold the principles 
and processes of good governance 
in our corporate values, in our strictly 
enforced Code of Ethics and in the 
manner in which we conduct our  
business worldwide.

Values
LexisNexis actively promotes and 
annually appraises every employee 
against these core values: 

Innovation means we encourage our 
employees to be entrepreneurial, 
learn from mistakes and to challenge 
the status quo. We constantly look for 
new ideas and value “out-of-the-box” 
thinking.

Customer Focus means we have  
a passion for understanding and  
exceeding our customers’ expecta-
tions. Acting with integrity, we strive  
to be their indispensable partner.

Passion for Winning means we are 
determined to be the best in order to 
outperform our competition. We focus 
on being a high-energy, fast-moving, 
decisive organization that executes 
and delivers well and sets aggressive 
goals. We hold ourselves accountable 
for outstanding results.

One Team (Boundarylessness)  
means we embrace the global nature 
of our business and encourage  
people to work collaboratively across 
business units, hierarchy, functions 
and geography. We seek to break 
down barriers between organizations 
and encourage our people to support  
one another, and develop positive  
working relationship with customers  
and suppliers.

Valuing Our People means we put  
the highest priority on recruiting, 
developing and retaining outstand-
ing people. We recognize and reward 
achievement and empower staff at  
all levels to maximize their potential 
and contribution within a work  
environment based on respect and 
open and honest communication.

UN Global Compact 
Reed Elsevier is a signatory and  
works to further the principles of 
the United Nations Global Compact 
(UNGC) which links businesses 
around the world with UN agencies 
to advance responsible corporate 
citizenship and adhere to principles 
encompassing human rights, labor, 
the environment and anti-corruption. 

Anticipating Trends  
in Corporate Law
LexisNexis constantly strives for 
compliance with the Sarbanes-Oxley 
requirements and related rules issued 
by the U.S. Security and Exchange 
Commission. To assure we remain 
compliant, we have established a  
Disclosure Committee of senior  
officers who provide assurances on  
Sarbanes-Oxley certifications.

We maintain a LexisNexis Compliance 
Committee. We offer tools for filing 
anonymous complaints, such as a toll 
free confidential reporting line for U.S. 
and U.K. employees and an electronic 
reporting form.
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Environment
Limiting Our Footprint on The World

Climate change is an important issue 
to LexisNexis. We are committed to 
reducing the impact we have on the 
climate by setting and striving to 
meet our environmental reduction 
targets; understanding our carbon 
footprint; engaging in meaningful 
off-setting exercises; engaging with 
government and non-governmental 
organizations on the issues; and 
making use of our own environmen-
tal expertise. We agree with the 
scientific community’s opinion that 
human activity is affecting global 
warming, and we continue to publish 
unbiased peer-reviewed articles on 
climate-change-related issues to  
help inform the debate and aid  
decision-makers.

LexisNexis extends its reach across 
the globe, and we take our responsi-
bility to make sure that we reduce our 
impact on the environment  
very seriously. 

Targets
We are committed to actively reducing 
our direct environmental impact by 
limiting resource use and by efficiently 
employing sustainable materials and 
technologies. Our environmental 
targets remain a 10% reduction in C02 
emissions by 2010 (2003 baseline); 
a 10% reduction in energy and water 
consumption by 2008 (2003 base-
line) and a 2% reduction in transport 

emissions by 2009 (2005 baseline). 
We also aim to recycle 60% of our 
global waste by 2010.

Energy
Standard electricity comprises 82% 
of our energy usage. Usage at our 
two main data centers in Dayton, 
Ohio, drove energy increases in 2007, 
increasing by 15% in absolute terms 
(42,404 mWh in 2006 vs 48,626 
mWh in 2007). A 33% rise in the  
number of searches, a 52% increase 
in storage, and 86% increase in  
Internet bandwidth were the  
primary factors.

			   Absolute	 Normalized 
	 2007	 2006	 % Change	 % Change*

	  
Normalization Factors	 	  
Underlying revenue growth at constant rates (%)	 7%	 7%		   
Revenue growth at constant rates (%)	 8%	 8%

Environmental Summary 
Energy (mWh)	 98,827 	 90,904	 9%	 2% 
Water (m3)	 197,701 	 175,289	 13%	 6%

C0
2
 emissions 

Scope 1 (t/C02)	 2,995 	 2,475	 21%	 14% 
Scope 2 (t/C02)	 45,478 	 41,083 	 11%	 4% 
Scope 3 (t/C02)	 15,851 	 15,454 	 3%	 -4%	  
Total Emissions (t/C02)	 64,324 	 59,012 	 9%	 2%

Transport1 
Air (t/C02)	 12,560 	 12,197 	 3%	 -3%	  
Rail (t/C02)	 22 	 21 	 8%	 2% 
Car Fleet  (t/C02)	 3,269 	 3,236 	 1%	 -5%	  
Transport related emissions (t/C02)	 15,851 	 15,454 	 3%	 -4%	  
Nemo Rooms  (t/C02 avoided)	 111 	 112 	 -2%	 -8%	

Waste 
Percentage of waste recycled U.K. (%)	 27%	 17%	 59%	 49% 
Percentage of waste recycled Global (%)	 45%	 n/a	 n/a 
Percentage of waste going to 	  
  landfill/incineration Global (%)	 55%	 n/a	 n/a		

Paper 
Production Paper (metric tonnes)	 15,725 	 17,500 	 -10%	 -16% 
LexisNexis U.S. Office paper (metric tonnes)	 351 	 n/a 			    
Sustainable content (%)*2	 100%	 n/a 			    
Wood Raw Material Equivalent	  
  (WRME)*3 (metric tonnes)	 67,615 	 75,252 	 -10%	 -16%	

1 Transport data is calculated at the Reed Elsevier level. LexisNexis figures estimated based on annual turnover. 
2 PREPS Grade 3 and above (known and legal paper). This covers 35% of total stock. See production paper section. 
3 WRME is used to identify how much wood is used to make our paper. 
* normalized against underlying revenue growth at constant rates.

Environmental Summary
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LexisNexis employee helping rebuild a 
playground in New Orleans, Louisiana, 
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Environment
Limiting Our Footprint on The World

Energy Breakdown 2007 (mWh)

Energy Breakdown 2006 (mWh)

Transport
Between 2006 and 2007, our CO2 
emissions from business travel 
increased by 3%. However, when 
normalized against 2007 business 
growth, there was the equivalent of  
a 4% decrease.

One program that’s helping lower 
transport expenses is our Alternate 
Work Solutions that earned  
LexisNexis a spot in the 2006  
“Best Workplaces for Commuters”  
list put together by the U.S.  
Department of Transportation.

Water
In 2007, we joined the United Nations  
Global Compact CEO Water Mandate, 
an initiative by business leaders to  
address the challenges posed by 
water scarcity.

Paper
Because paper remains a major  
environmental issue for LexisNexis,  
we are committed to using paper in 
our business that is recyclable,  
sustainable and used with a minimum 
of waste. We were one of the founders 
of Publishers Database for Respon-
sible Environmental Paper Sourcing,  
a group charged with aggregating 
technical specifications of pulps and 
forest sources for production papers. 

Waste
To enhance the understanding of  
our waste streams, we expanded 
collection of waste data by weight for 
all reporting operations. Of the 6,456 
tons of waste we generated in 2007, 
45% was recycled, and 55% went to 
landfill or was incinerated.

LexisNexis donates old equipment 
and furniture to charities and schools. 
We also run special recycling drives, 
like 2007’s Reuse-A-Shoe program in 
which our employees donated nearly 
1,800 pairs of shoes, diverting them 
from landfills and turning them into 
sports and play surfaces. 

(continued from page 8)
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Marketplace
Putting Innovation To Work

LexisNexis is committed to helping 
our customers meet their business 
goals. We are committed to listen-
ing and offering solutions that help 
our customers win in their own 
marketplace. We provide exceptional 
customer support for all our products 
and services.

Our company’s culture has Customer 
Focus as one of the core values we 
believe in. We use this core value to 
evaluate our progress.

Also in 2007, the LexisNexis® Risk & 
Information Analytics Group created 
Advanced Investigative Solution (AIS) 
to help law enforcement agencies 
locate and monitor non-compliant 
sexual predators. The Solution  
enables investigators to respond 
quickly to child abductions and  
supports law enforcement agencies 
with their efforts to enforce the Adam 
Walsh Child Protection and Safety Act, 
which mandates strict registration 
requirements for sex offenders. 

Supply Chain
We’ve set high standards for our  
business and we expect our  
suppliers to hold to those same  
stringent standards. To uphold our 
values, we require our suppliers to  
adhere to all laws, embody and  
promote best practices in their  
operations, treat their employees  
well and respect the environment. 
We have created a Supplier Code of 
Conduct which suppliers sign and  
post prominently in the workplace.

For More Information
For additonal information concerning 
our corporate responsibility guide-
lines, please see the Reed Elsevier 
Corporate Responsibility Report at  
www.reedelsevier.com.  
To see more examples of our  
Corporate Responsibility, visit us at:  
www.lexisnexis.com.

New Solutions
Meeting customer demand means 
offering them value-added, quality 
products and services. 

In 2007, after nearly two years  
of development, we launched  
TotalPatentTM, the world’s largest  
full-text patent source. We designed  
it to help intellectual property  
professionals maintain and develop 
their assets. TotalPatent compresses 
50 million documents across 22  
databases, allowing users to work 
faster and smarter and to lower their  
research costs.

We also launched the Environmental 
Law & Climate Change Center in 2007. 
We aligned with two leading U.S.  
environmental law firms, Jenner & 
Block LLP and Marten Law Group, to 
develop a Web resource that provides 
attorneys with online information 
and real-time expert commentary on 
myriad legal issues raised by global 
climate change. 

With the prospect of increasing state, 
local and federal regulations in the 
U.S., the new Center offers legal  
professionals news, information, 
expert analysis, podcasts and blogs 
centering on the most relevant case 
law, state legislative activity, regulatory 
changes, U.S. Environmental Protec-
tion Agency (EPA) initiatives and other 
key developments driven by climate 
change concerns.

At LexisNexis, we have built both our 
brand and our reputation on a founda-
tion of delivering reliable, accurate 
and timely information. 

We understand that strengthening 
that position rests on how well we 
anticipate and meet our clients’  
ever-changing needs. By utilizing our 
more than 30 years of expertise and 
the innovation of our employees, we 
have been able to give back to our 
customers and the marketplace  
tailored solutions that make it easier 
for others to complete research tasks 
and grow their own businesses.

We also take our customers’ privacy 
and security very seriously. We work 
with our customers and others in the 
industry to improve data security and 
privacy protections. In addition, our 
security team is continually refin-
ing our data protection processes to 
ensure the availability, confidentiality 
and integrity of data. 
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Cover photo from Michael Angelo’s Portrait of Cambodia. Photographer Michael Angelo visited Cambodia at the invitation of human 
rights activist Sochua Mu, who has dedicated her life to ending human trafficking, domestic violence, and worker exploitation in that 
conflicted country. Tinged with hope, his moving photographs spotlight the efforts activists must undertake to secure democracy and a 
productive, peaceful existence for those living without the existence of the Rule of Law. 


