Client Development

Improve your presence in paid results to attract new clients

Increase leads to your Law Firm through your Web site with LexisNexis’
enhanced Pay-Per-Click (PPC). Martindale-Hubbell® Pay-Per-Click utilizes paid
placements on major search engines to deliver and track leads to your firm.

Using advanced search engine marketing techniques, our Web specialists tailor
Pay-Per-Click to best suit your firm’s business development objectives. The
result is maximum exposure nationally, statewide or locally for your selected
practice area(s). And, we completely manage your Pay-Per-Click advertising
campaign for you!

s Gain exceptional visibility with higher rankings on major engines. Help
consumers find you quickly on Google™ and Yahoo!? Inclusion in the paid
section of search engine results is a quick way to generate improved rankings
and leads from potential clients.

s Target prospects based on your law firm marketing goals. Your Pay-Per-
Click paid placements can be tailed to your budget, new business priorities,
geographical locations and areas of practice.

s Benchmark your search engine marketing investment. Our Pay-Per-Click
service offers measurable ways to track your search engine marketing
efforts; including metrics such as impressions, clicks and leads.

What is Pay-Per-Click?

Millions of people are using search engines
to find attorneys and providers of legal
services. Major search engines like Google
and Yahoo! have designated the top and
right-hand sections of their search results as
“paid” advertising. These paid sections are
based on an auction platform where higher
bids get higher rank for specified keywords.

Martindale-Hubbell Pay-Per-Click (PPC)
helps your firm maximize its presence in
these paid sections of search results, to
ensure that your Web site is found when
potential clients are searching for you.

This placement differs from “natural” search
engine results, in which search engines
crawl the Web to gather data and rank the
sites based on various search criteria. Firm'’s
wishing to improve their presence on natural
search results can do so with Martindale-
Hubbell Search Engine Optimization (SEO).

Both SEO and PPC services fall into the
major category of Search Engine Marketing
(SEM).

Achieve improved
natural online search
rankings through
Martindale-Hubbell
Search Engine
Optimization (SEQ).

Get prominent paid
placements on leading
search engines with
Martindale-Hubbell
Pay-Per-Click (PPC).
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When potential clients search, we want them to find you. With Martindale-Hubbell Pay-Per-Click, they will.

And when they visit your site, they can go from prospects to clients.

Pay-Per-Click uses paid placement on the top search engines to help you:

e Draw quality prospects online and maximize your Web site investment
to generate leads.

e Customize your PPC campaign to your firm’s marketing goals.

* Measure and track the success of your search engine marketing efforts.

Advantages of our newly expanded Pay-Per-Click offering:

Leverage our PPC expertise to maximize your marketing efforts. We
manage all aspects of your paid placements, including: keyword research,
performance monitoring, bidding, and reporting.

e Our deep understanding of the legal market enables the best selection
of keyword phrases users are searching to find attorneys.

e Our sophisticated bid management tool, powered by Clickable, leverages
intelligent, rule-based recommendations to drive automatic refinement of
your existing search campaigns, helping you perform better immediately.

e Our detailed reporting metrics focus on conversions (leads). Additional
metrics include: clicks, impressions, and Web site traffic reporting.

Improve your visibility on top search engines like:

Google™ | Yahoo!® | MSN® |

To learn more about
Martindale-Hubbell Pay-Per-Click,
visit www.lexisnexis.com/Imc

www.lawyers.com | www.martindale.com | www.lexisnexis.com

The Search Engine Marketing industry
will experience significant growth in
the next five years. Spending in this
area will grow to $25.2 billion by 2011
in North America.

— SEMPQ 2007 survey
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