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Summary

Goal Deliver a marketing outreach plan to increase circulation and
consumption of eBooks via the LexisNexis Digital Library.

 Launch the Digital Library by announcing the library and
providing access credentials to all users.

« Train end users with a combination of live and recorded
sessions.

» Market your digital collection to end users to raise awareness
and encourage users to checkout and download.

Plan

Results checkout/borrow at least one eBook from your Digital Collection
60 days after launch.

- (Goal)% legal researchers at (Your Organization)
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Timeline

Timeline

Weeks 4 -5
 Technical
/ Requirements

- ILS Integrationy/
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Launching LexisNexis® Digital Library

BEST PRACTICES I

P4

\—/{

* Publicize the launch date.

* Display posters in the
USER LAUNCH & library and around firm.

CREDENTIALS TRAINING

ANNOUNCE

* Use book stickers to
highlight physical books

Announce Digital Library Email the access process Schedule Launch Parties .
with an email introduction to end users. Include combined with User that are available as
from Head of Firm/ Senior . Didital Librarv Site link Training. eBooks.
Partner / Library Director. Igital Library Site lin S : ..
URL Send an email invitation. « Publish the training
«  User credentials (ID / LexisNexis Reps will be schedule in advance.
Password) on site to demo the Digital
. eReader help Library. + Encourage users to
Schedule quick demos at BYOD.

Practice Group Meetings.

» Schedule sessions
around food to encourage
users to linger and learn
more.

* Create a hands-on
experience with a Gadget
Gallery or Device Bar
display.
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Promoting LexisNexis® Digital Library

BEST PRACTICES I

PUBLICIZE

Place a linked graphic
or text link on your
library and other
internal websites
Display promotional
materials in library or
common areas as
appropriate .
Library Staff can add

links to their email
signatures

Book stickers are a

great way to link

pBooks to eBooks
Announce new titles

and updates to users

REWARD /
RECOGNIZE

Create rewards for
early adopters and
frequent users

Create contests to
promote downloads
and checkouts

Encourage “test
drives”

Build a Digital Library
User Community to
create support and
promotional objectives

EVALUTE
SUCCESS

Work with your
LexisNexis Digital
Specialist to monitor
activity

Circulation Activity
helps evaluate
seasonality and
popularity of content
sets

Waiting Lists can help
evaluate timely
demand for content

User stats and
website stats are
primary indicators of
Usage
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Device raffles are always
popular

On demand training
modules are available to
reach new and infrequent
users

Encourage “tell a
colleague” (email a link to
an eBook within
LexisNexis Digital
Library).

Use the Digital
Newsletters from
LexisNexis to keep end
users informed

Usage and Circulation
Reports are available at
your fingertips in
OverDrive Marketplace



LexisNexis will provide templates and can customize materials for your
launch and promotional needs

LexisNexis® Digital Library
Launch Plan
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This is LexisNexis Digital Library

Web Graphic to link
to your Digital
Library website

Check out legal eBooks from virtually anywhere
LexisNeis Digital Library - University of Dayton School of Law

Need help getting the word

out? . : : et i S
Book Sticker Sheets ]

« Email templates to on book spines

distribute to your end
users to build
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Basic Instructions Using Kindle® Reading apps with LexisNexis® eBooks

aWareneSS- +  Get the free Kindle® Reading apps at Amazon.com. Kindle apps are available for Android® phone or tablet, Poster Example

iPad®, iPhone®, Mac®, Windows® 8 PC or tablet, BlackBerry® or Windows® phone.
+ Click on the appropriate installer program for your platform.
. . *  When you purchase eBooks from the LexisNexis® Store or other eBook sellers, choose the .mobi or Kindle file
° Can LeXI S N exi|s se nd type to read on a Kindle app. Download, click to open and the eBook will launch in the Kindle app.
i + When you borrow an eBook from LexisNexis® Digital Library, if a Kindle copy is available, it will be listed for

selection. The function button to Confirm and download begins the brief process to borrow the Kindle copy 1 1

emalls to your end from Amazon. See examples below of borrowing Kindle® eBooks via LexisNexis® Digital Library. 1 Tlp Sheets for Varlous

users? Request
through your Digital
Specialist.

eReaders using Digital
Library.

Your browser will automatically navigate
to Amazon.com, and prompt you to sign
in to your account. Click the yellow Get
Library Book button to borrow the
eBoak with your Kindle app

Click Borrow to move the eBook to
your Bookshelf. Then choose
Kindle, Confirm and Download.

°

* Roll out training document
for end users.
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LexisNexis and the Knowledge Burst logo are registered trademarks of
Reed Elsevier Properties Inc., used under license. Other products or
services are trademarks or registered trademarks of their respective
companies.

© 2014 LexisNexis. All rights reserved.
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What are users of LexisNexis® Digital Library saying?

AMERICAN LAWYER
Law Libraries: The Last Refuge for Print? Our studer_lts took fqll _adva_ntage of the study aid titles
—— we loaded into the Digital Library. They found the
s interface accessible, using a variety of the reading
format options, and easily queued access to popular
V items. “
- James M. Donovan, director of Library Services at
' I University of Kentucky
Law firms are challenged by the increasingly mobile
_-_._-_ workforce, where users expect real-time access to
authoritative information and intelligence on demand —
| o T [P o ! ge
Justine Becket where they need it, when they need it and formatted for
ilif&"ifiﬁ’iii@i“i?!é?ES‘:T?‘f;i’f;‘)‘Z“.,E‘iﬁi“u‘fﬂfii,l,ilf??}ia?;ié.‘?f‘;i'!ZZ}L-.,g,u the device they have.”
e e e o ol “LexisNexis Digital Library ...allow[s] us to capitalize on
g L AR R i the synergies between traditional book, e-books and
percent of dents were ing in e-book figure that was down from 2012, when 24 . ”
perent f s wer byin e, T erviews, ey hits noed theinerst i  books online research tools.
ut also the challenges in adopting them. ong those chall the use o bl . . . .
foomats by vendor aad peicing models that wers 100 conple and 100 peiey. -Jeff Bois, director of Research and Information Services
B T awanats Foley & Lardner LLP
‘without permission is prohibited. For information, contact 877-257-3382 - reprints@alm.com or visit www.almeprints.com.
(full article attached separately)...”A better approach, Pinto and other chiefs
say, would be a model that corresponds to how a library actually works—
not giving away books, but circulating them. This would require a platform
in which the book belongs to the library, is managed by it and can be pulled
back into the library when a loan period ends or a lawyer leaves the firm.
The idea isn't wishful thinking. One legal publisher, LexisNexis, has already
built a platform along these lines. While the library directors we spoke with
haven't all signed on—or are even convinced that this is the ideal
implementation—the consensus is that it's a step in the right direction. (In

the interest of full disclosure, The American Lawyer's parent company,
ALM Media, has a content licensing agreement with LexisNexis.)”
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